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RS I'" TAZH HMEPHZIOY ENA.A
:E] E MAG®HMA EIAIKOTHTAX
P H APXEE OPT'ANQEHE KAT AIOIKHEHE
i ENIXEIPHZEON

EKOOQN

OEMA 1°

[Na t1g Tapakdto TpoTdoels Tov OENTQ
KkaBedg kon dimha oe kb yplppe
Aabog, av n Tpdtacn givar Aavloou

RQPOYOYNC.
Movaodss 3

a. Ot peETOAAEVTIKEC ETLYEIPN

Movaodsc 3
Movaoss 3

Movaodsc 3

o amd un keEPOOGKOMIKOVG

Movaosc 3

Movadeg 5
C. H avéryin yio etk Vi EVOG ATOUOV UE TOVG AAAOVG EVIAGGETAL OTIC:
L. DvGIOAOYIKEG AVAYKEG.
2. Avaykeg acalreiog.
3. Kowovikég avaykes.
4 Avayxeg extipnonc.
Movadeg 5

Ta 0pora Tpoopilovtal Y10 AMOKAELGTUCT YPTOT TS PPOVTICTIPLUKNC LOVADOG 1
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O®EMA 2°

o. No avaQEPETE, OVOUAGTIKG, TIG OEVTEPEVOVOEG AEITOVPYIEC TG EMLYEIPNONC.
Movaodss 3

B. Amd T empépovg Aertovpyieg NG yPNUOTOOWKOVOKNG Atoiknong va
TEPLYPAYETE EKEIVI TOV TPOVTOAOYIGHOV.

Movadeg 9

v. [lbg Sapopedveron «1 €KOVOL TOL TPOiQ . EMXEIpNONG amd 1N

ocopporn ko twv 4-P tov marketing;

0. «Ola ta TpoidvTa S1avhHoLy TO KUK
optopéva otadtoy. No oavaQEPETE

OEMA 1°

a. T yvopilete yuo 70 0

Movaodeg 13

ETIKOV TOTOV, VO OVOTTUEETE TO
TPOTVTO. L€ TOLOLG TVTOVG EPYALOUEVOV
K0Oe Eva oo avtd;

Movaodeg 10

PV SLOMTAPAYOVTMV VYIEVIG KO TOPAKIVIGNG TOV

Movaoeg 15

Ta 0pora Tpoopilovtal Y10 AMOKAELGTUCT YPTOT TS PPOVTICTIPLUKNC LOVADOG 2



